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DEPARTMENT NEWSLETTER BEST PRACTICES

1| CONSIDER YOUR AUDIENCE

2 | OFFER A WARM WELCOME

3| LET PHOTOS TELL A STORY

4 | LEAN INTO RESOURCES

5| VARY LENGTHS OF STORIES

6 | THINK ABOUT THE READER EXPERIENCE
7 | INSPIRE ACTION
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B corcse et s T S RO CONSIDER
VilasVoice YOUR AUDIENCE

Fall 2016 | For Alumni and Friends of the Department of Communication Arts

When determining what content to feature in your

e | & e _ newsletter, check every idea against who you expect
nmdm;n.amwaﬁcn " .

will be reading it. Choose stories that alumni

will most want to read. Stories that;:

* Feature people they knew when they were at
UW-Madison

N 5 W ;
ﬁ i . ,w . » Make them feel connected to the department
:F‘ Iy N

INSIDE 2{Zi1ai\r'h Alumni Giving The Advice 7|:'n S0rs
VILAS Voice Network Matters Column Vo

 Show what it’s like to be a student today

» Evoke pride and nostalgia
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Vilas Voice, Department of Communication Arts 3
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OFFER A WARM WELCOME

Consider your Chair’s Letter an opportunity to welcome each reader back to your
department and encourage them to explore your newsletter. Use personal, engaging,
conversational language to highlight accomplishments and changes in your department

from your unique perspective.

“I love hearing about your favorite professors,
your memories of North Hall and the
direction of your careers after UW.”

- David Canon, Chair, Political Science
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LET PHOTOS
TELL A STORY

Start thinking about visual content early, at the
same time you are working on story ideas. Great
images illustrate and enliven your words.

The best photographs:

e Focus on individual faces, not backs of

heads or large, impersonal groups
 Show people in action

» Tell their own story, create a sense of place

and/or communicate an emotion

* Createintrigue and interest

Clockwise from top: North Hall News, Department of Political
Science; Jottings, School of Library & Information Studies;
Zoology Now, Department of Zoology




DEPARTMENT NEWSLETTER BEST PRACTICES

LEAN INTO
RESOURCES

You likely don’t have to write all the stories or

shoot all the photos yourself!

» University Communications: news.wisc.edu
» L&S: Is.wisc.edu/news

» UW Photo Library: go.wisc.edu/photos

« UW Archives/Digital Collections:

uwdc.library.wisc.edu

» Graduation speeches, student work, etc. —

Recent grads answer,
“What can you do with
a philosophy major?”

On May 12, 2018, tha Philceophy Department hostad

& commancemant and henars caramany for graduate
and undergraduste award winnars, and dl our graduating
saniors. Two seniors, Madigan Turnquist and Adrian Rice,
wara selected 1o present some of their thoughts an the
‘occasion. Excerpts from thair remarks are as followe.

Madigan Turnquist
{B.A."16, Philosophy & Sociology)

'm sure many ofyou are familiar with the look you
receive when you tell people you are a philcsophy major

— perhaps confusion, a bit of pity or the question, “So
what do you actually do? Just think about stuffé” Bur T

will never undersand why this idea of =just thinking about
stuff*is so undervalued. Imagine all of the chalknges and
dilemmas that you will face in your lf — challenges that are
continuously new, unique and without clear answers; and
unlike other students who have learned what to think, you
will have leamed how to think.

Philosophy has been both humbling and empowering. Not
‘many majars will have you doubting whether you know
anything at all and abo convinced you have dcovered the
meaning of morality. It had me beating my head against
my keyboard, questioning my existence and arguing with
strangess in the wee hours of the night, and that's how T
Know how much 1 grew from it. T hope you remember what
you learned from philosophy — how to create ideas, how o
argue and how t question — and when you look back on

i " itas

your time Sjust:
time well spent. T know Twill

A

|
|

!

Adrlan Rice
{B.S."16, Philosophy}

For me, the decision to majorin philosophy was long and
arduous. Yet it really only took one clas to convince me:
Sarah Pan's Philosophy 101. T talked with Sarsh several
times during the semester about majoring in Philosophy,
and when T finally made the decision, she was the firsc T
informed. She told me, “Great! T hope you don’t come
o regretic.”

While that may not sound inspirational, T have lessons
from Philosophy that I don’t regret. First, you den’t
have to find the answer in order to leam something. My
fiiends would cccasionally ask me, *So what have you
learned in Philosophy?™ My response was abways, “I don’t
seally know what all the answers arc, but T can tell you
whatall the possible answers are.” There would usually

“This brings me to my final hope. As we're searching
for jobs or farther cducation, there is one interview
question T hope to get. “Tsn't Philosophy inapplicable
to the job we want you to do:™ But this is just what
we'we been training for our whole undergmduate carcer.
We simply tell them why they're wrong.

PHILOSOPHY Wisconsin Style

From Philosophy, Wisconsin Style,
Department of Philosophy
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VARY THE
LENGTH OF
STORIES

The middle of your newsletter is prime “real

estate,” the perfect spot for a feature story that
dives deeper and illustrates why your department

is excellent and your newsletter exists.

Differentiate this lead story with “quick-hit” content

e 13w a variage | within fhe seaiial fkd, |
-H--;_g—hf:-.l_qdwh‘! ‘w!.:a

mmn’-ﬁ-‘hnm

like updates, awards, book round-ups and photos

with captions elsewhere in your newsletter. Each

small item is an entry point for your reader and

keeps your newsletter from feeling dense or flat. Clockwise from top:
North Hall News, Department of Political Science;
Philosophy, Wisconsin Style, Department of Philosophy;
Annotations, Department of English 7
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THINK ABOUT
THE READER
EXPERIENCE

Think about each piece of content and design for

Honproft g
U, Postage
PaID

Madion, Wi
Pormit Mo. 858

every moment of engagement with your reader,

from an enticing cover image, to a longer, deeper 1202 Grammar, Style and Current Events Quiz

45 any alum who took J102 remembers, every P :
AP atyte. Here's o selfection of 1202 this spring, How well woul o il itting. 2195 todayT

feature over the center spread, to fun content like L a0 docs

& ol bealth emergency?

2. Spat the AP style erron in this sentance (hink: there are thres):
1 the Netilis Maki

quizzes and intriguing images on the back cover. M ot ek i e

af sbout eghty thoussnd slang lake Mchigan.

% Where was American journalist Anna Therese Bay, whioTs also a
Un-Madiizan slum, detained with har crew?

4. Find the two AP stybe erors in this sentence:

pol fa
Belgian nuclear official from the home of a suspect in the Novem-
e Puasia attacks
5. Spot the three AP style erors in this sentence:
b s of th o in 2004, ar about 124

marning.

From Vilas Insider B -
School of Journalism & Mass Communication
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SUFPORT HELFS DUR
'STUDENTS REALIZE THES
DREAMS

Prometing Literacy

Fist year student

Kermratz
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s.w,. Fund for Uibrary
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ey on their tude ond
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DOMATING 15 EASY

Move your readers from inspiration to action with

pgement asd beam moee

Howlo Cheballs, messaging on ways to give and support your

ki 754 0 O T3 e 1 B o 452 MDA e acks' sl eppo-alie!
yorn
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E = department. Don't forget to take advantage of the

pre-designed All Ways Forward ads from

THE 5 0RS CHALLENGE 11 Rk R B R

e L D University Marketing.

)

o
/iu g re: arch that will continue to

And now we. hov- the apportunity to move our faculty forward. Fnr o
the next 167 years, and beyond. In to recruit and retain the

and thought leaders, we need to create endowed professorships, cha

da.n,-..;..‘,h.d chairs and buld  srong educational come at will sustain

and accomplishments, and incredible discoveries that s

people everywhere, Our stor nstantly being written. There will always be another next. From top |Eﬂ

sbseierii e The_ Honors Challenge, L&S Honors I?rogram_
Jottings, School of Library & Information Studies
University Marketing All Ways Forward ads
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NEWSLETTER TIMELINE

Establish mail date

e 14 weeks out: Content planning underway

» 12 weeks out: Fill out print request form (triggers UMark to schedule creative kickoff

meeting): https://umark.wisc.edu/newsletter-printing-estimate-request/

» 10 weeks out: All photos and content into Box (prior to creative kickoff)
» 9-10 weeks out: Creative kickoff meeting happens
* 8-9 weeks out: Design begins

* 8 weeks out: Request mailing list from WFAA:

http://about.uwadvancement.org/marketing/list-report-request/

» 2 weeks out: Final design approved, sent to print

* Mail newsletter

10



L&S Director of CdmmUnications:
Mary Ellen Gabriel: maryellen.gabriel@wisc.edu

Writer & Editor: _
Katie Vaugh: katie.vaughn@wisc.edu

Graphic Designer & Photographer: =%
Sarah Morton: sarah.morton@wisc. edu
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